The euphoria of technology in the Internet of Things (IOT) era is not only more advantageous but also provides double-edged sword effect for high-tech SMEs. In general, high-tech SMEs have a dependence on technology and neglect high touch aspect capacity to build relationships with human resources. Ironically, it is otherwise allegedly in an action as it is assumed to cause innovation imbalance where the product of SME innovation is high-tech but low-touch. Given its importance, this study aims to examine the importance of reconciliation between high-tech and high-touch as entrepreneurial orientation, organizational characteristics and environmental characteristics and their impacts on the innovation performance. The sample of this study consisted of 102 leaders of high-tech SMEs in East Java Province. Method of Data Analysis used in this study was Generalized Structured Component Analysis (CGCA). The results of this study indicate that the reconciliation between high-tech and high-touch aspects of SMEs in term of entrepreneurial orientation, organizational characteristics and environmental characteristics is an important catalyst for the creation of innovation performance. Several recommendations were developed in response to these findings.
Over the past few years, a new paradigm called Internet of Things (IOT) has become the buzzwords in academic field and industry. IOT is an image in which the virtual world via internet extends connection to every-day-life objects in the real world (Raiwan, 2013; Palma et al., 2014; Samani et al., 2015) . The physical objects are transformed into a smart object which allows interoperability between human-to-human, human-to-things and even things-tothings. Products in the IOT era cover various areas such as wearable devices, home automation, e-government and smart city.
Of course, the IOT is a ground zero for a new phase of global transformation. Propelled by technological innovation, IOT generate significant economic opportunities and establish new industries. According to the research results of Bappenas, BPS, UNDP (2001) in the Technological Achievement Index, Indonesia ranks 56th out of 67 countries. Therefore, Indonesia should continue to innovate and produce a wide range of smart products so that in the future, Indonesia is expected to have competitiveness and comparativeness with other countries.
As the development of Internet in Indonesia which becomes cheaper and easier, more and more people use the Internet for various purposes, one of them is for entrepreneurship (Reuber and Fischer, 2011; Berisha-Shaqiri, 2015) . Now, many SME entrepreneurs run high tech, tech-savvy, creative, innovative and dynamic businesses (Okorie et al., 2014 , SerokaStolka and Tomski, 2015 , Liu, 2016 .
SMEs in Indonesia are considered to be responsive to the opportunities to create and participate in the IOT era. It is characterized by the development of technopreneur and startup companies such as the developers of software, games, marketplace etc. In addition, the emergence of various development programs of high-tech innovation system of SMEs such as incubation, accelerator, mentorship and tech start-up ecosystem builder.
Various studies have shown that high-tech touch is able to encourage the performance of innovation in SMEs (Gunawan, 2015; Ndesaulwa 2016; Rehman, 2016) . However, the euphoria of assisted technology is not only beneficial but also gives a double-edged sword for high-tech SMEs. In general, high-tech SMEs have a dependence on technology and neglect high-touch aspect capacity to build relationships with human resources.
Ironically, it is otherwise allegedly in an action will lead to SMEs product imbalance, other than high-tech but low-tech. In the future, it will become a setback for SMEs as Saad and Mazarol (2010), Mura and Rosza (2013) and Halim et al (2014) have suggested that high-touch weaknesses of SMEs which include ethics, leadership, human resources management, can cause a negative impact on the innovation performance of SMEs.
Given its importance, this study aims to investigate such high-touch practices of entrepreneurial orientation, organizational characteristics and environmental characteristics that are implemented and the effect on the innovation performance of high-tech SMEs in East Java, Indonesia. This research is expected to give policy consideration and understanding on the application of high-tech elements of SMEs without neglecting high touch elements in order to create sustainable innovation performance.
Furthermore, research on the balance of high-tech and high-touch of enterprises especially SMEs are still rare and offer ample opportunities for academics to explore further. To the state of researcher's mind, research on the balance of high-tech and high-touch is limited to companies such as the research findings of Anderson (1995) on higher education service, Angehr (1998) For the high-tech SME sector in developing country like Indonesia, this still needs further verification and research. Therefore, this study should fill the gap on the importance of high-touch which consists of entrepreneurial orientation, organizational characteristics and environmental characteristics in improving innovation performance of high-tech SMEs in IOT era.
LITERATURE REVIEW
The idea of «high-technology» or «high-tech» has several meanings. However, the term «high-tech» is generally associated with something «new» and «advanced». «High-tech» is often associated with the emergence and use of new technologies (Grønhaug and Möller, 2005) . On the contrary, the term «high-touch» can be interpreted by dealing with or interacting with people rather than dealing with computers or high-tech (Naisbitt, 1982). In addition, high-touch means having a strong awareness of the complexity of human beings, which is having empathy. Some researchers believe that both aspects should be reconciled, balanced and integrated in offering products or services of an enterprise; there is no exception for SMEs. In fact, the two aspects seem not in line. This study attempted to examine the extent to which the role of high technology which is represented by entrepreneurial orientation, organizational characteristics and environmental characteristics and the effects on innovation performance in high-touch SMEs .
Covin and Lumpkin (2011) argues that entrepreneurial orientation is the process by which individuals within a founded society pursue entrepreneurial opportunities to innovate regardless the level and nature of the resources currently available. Entrepreneurial orientation is an attempt to extend the competitive advantage of organizations. In addition, Moreno and Casillas (2008) argue that entrepreneurial orientation is organization decisionmaking with a tendency to support entrepreneurial activities. Entrepreneurial orientation is a way to act the entrepreneurial spirit within an organization. In addition, organizational characteristics is structure and infrastructure equipment in organizations which is related to the preparation of the implementation of a management strategy (Li, 2002) . Furthermore, the environmental characteristics are environmental factors that affect the level of implementation of a business strategy where there are three main factors which strongly influence including uncertainties in the business environment, competitive pressure to implement business and business college readiness to collaborate (Li, 2002) . Finally, the concept of innovation performance refers to the organization's overall ability to introduce new innovative products into the market, open new markets by merging the strategic orientation to behavior and innovation process.
This study proposes three hypotheses based on earlier research which became the theoretical and empirical basis. Lumpkin Madhoushi (2011) to 164 SMEs in Iran using LISREL data analysis method found that managerial knowledge and entrepreneurial orientation have significant effect on the innovation performance. Therefore, the first hypothesis proposed is as follows:
H1: Entrepreneurial Orientation has significant effect on the innovation performance. In addition, a study conducted by Prajogo and Ahmed (2006) showed that integration between leadership and human resources as well as technology in organizational characteristics will affect the performance of innovation using innovation stimulus modeling. Moreover, some empirical studies show that the character of the bussinesses internal strategy which are part of technology significantly affects innovation performance (Katila, 2002 and Katila and Ahuja, 2002) . On this basis, the second hypothesis proposed is:
H2: Organizational characteristics have significant effect on innovation performance. Moreover, Prajogo and Sohal (2001) found that the business environment, organizational strategy and organizational culture have an impact on the practice of total quality management, which determines the quality or performance of innovation. Results of research conducted by Frishamman and Horte (2005) showed a positive effect of the environment on the performance of innovation using multiple regression analysis. The results of research of Hung (2007) also indicate that there is a significant effect of environmental characteristics and the performance of innovation. Therefore, the third hypothesis proposed is:
H3: Environmental characteristics have significant effect on innovation performance.
METHODS OF RESEARCH
This exploratory study used quantitative research paradigms. The sample of this study consisted of 102 leaders of high-tech SMEs in East Java Province, Indonesia. This research is a one-shot study where the data was collected in a single period of time.
This study used survey method with questionnaire as instrument. Data analysis method used to prove the hypothesis proposed in this study was Generalized Structured Component Analysis (CGCA). Assumptions test in this study used First Order Analysis which covered Outer Model, Inner Model, Overall Model using second order analysis model.
The independent variables in this study consisted of organizational characteristics (X1) which was measured by data base management system, collaborative system, corporate culture collaboration and management participation, as in Li (2002) and the variable of environment characteristics (X2) which was measured by environmental uncertainty, competitive pressures, business college alacrity (Li, 2002 ) and the entrepreneurial orientation variable (X3) which was measured by innovation, activeness and risk taking, as suggested by Salehi et al (2013); Riche and Agca (2012). Although the dependent variable in this study is Innovation Performance (Y) which was measured using the innovation performance of the product, innovation performance of the market, innovation performance of the process, Innovation performance of the behavior and innovation performance of the strategy.
RESULTS OF RESEARCH
The results of evaluation on the outer model of organizational Characteristics (X1) Environmental Characteristics (X2), Entrepreneurial Orientation (X3) and Innovation Performance (Y) showed that all criteria used have a good value, which make it possible to carry out further tests. This is indicated by the value of the convergent validity with the loading parameter factor greater than ≥ 0.500, discriminant validity with AVE parameters around 0-1 and composite reliability with the Cronbach's alpha parameter ≥ 0.500
In addition, the evaluation of the structural model of latent constructions (internal model) was conducted to predict the causal relationship between the latent constructs in the model. Table 1 presents the results of the evaluation of the structural model of all variables in this study which shows good value. The result of evaluation of the overall model is used to indicate that the construct items are significant to substantially form thee five constructs have been studied. Table 2 shows the results of the evaluation of the overall model in this study which shows good value. Hypothesis tests were performed by comparing the value of t-statistics with the t-table value. If the value of the t-statistic is greater than t-table then between-constructs relationship is significant and can be analyzed further. Table 3 presents the results of the hypothesis tests using iterative bootstrapping in CGCA software in which the three hypothesis tested by the researcher are received. This shows that there is a positive and significant partial impact of high-touch elements, namely entrepreneurial orientation, organizational characteristics and environmental characteristics on high-tech SMEs Innovation Performance. 
DISCUSSION OF RESULTS
Based on the results of the hypothesis tests, it was found that entrepreneurial orientation significantly affects the performance. This could be due to the results of this study, in general, high-tech SMEs have sought to innovate, take risks and are proactive in the competitive industry which is a form of entrepreneurial orientation of companies. Therefore, companies tend to support any form of entrepreneurial activity in which it will ultimately improve the performance of innovation within the company. The relationship between entrepreneurial orientation and innovation performance is positive in which it indicates that more the practice processes and entrepreneurial orientation activities in the company, the higher the performance of innovation of the company. The results of hypothesis tests support the idea of Lumpkin and Dess (2011) as well as the research results of Madhoushi (2011) which states that entrepreneurial orientation has a significant effect on the performance of innovation. The results of the hypothesis tests showed that the organizational characteristics significantly influence the performance of innovation. The results of this study indicate that the organization characteristics of high-tech SMEs have been effective where the communication support system, database management system, collaborative system, collaborative organizational culture and management participation have been well organized so that that the organizational characteristics of high tech SMEs are able to create innovation performance. The direction of relationship of organizational characteristics and innovation performance is positive in which it indicates that the increasing pressures of the company's organizational characteristics will improve the performance of the company's innovation. The results confirm the results of research conducted by Prajogo and Ahmed (2006) Katila (2002) and Katila and Ahuja (2002) who found that there is an effect of organizational characteristics to performance innovation.
Based on the results of this study, it is also revealed that the environmental characteristics significantly influence the performance of innovation. It may be because hightech SMEs are able to cope with the uncertainty of the environment in terms of understanding consumer tastes, quite high pressure of competitiveness in the industry and necessary business partners vigilance. With the environmental characteristics of high-tech SMEs, the company has a high pressure in generating innovation performance. The relationship betwenn the environmental characteristics and the innovation performance is positive. This indicates that an increasing number of external influences in shaping the environmental characteristics of high-tech SMEs will strengthen the company's capacity in terms of innovation performance. The results support the hypothesis test results of the research conducted by Frishamman and Horte (2005) and Hung (2007) that there is a significant influence between environmental characteristics and the performance of innovation.
CONCLUSION AND RECOMMENDATIONS
In general, the results of this study indicate that the advancement and sophistication of technology (high tech) must be weighed against human values and have high touch within individual, organization and the environment. The reconciliation between high-tech and hightouch aspects of SMEs is important in shaping the competitive and sustainable innovation performance.
Before yielding and depending all over the internet and technology, companies especially SMEs need to thoroughly examine aspects that require human touch (high touch) and elements that require technology (high tech). Internet and advanced technology cannot strongly and deeply build relationships with people, but the SMEs owners can. On the other hand, people cannot get information and rapidly develop smart products but internet and technology can. Thus, SMEs must learn to use the two together.
Further research can continue investigating the reconciliation of high-tech and hightouch by analyzing important aspects in improving other SMEs innovation performance such as high confidence, high value, high growth and high teach.
